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o turizmu, a koja se odnosi na potrebu izrade Plana upravljanja destinacijom. Ovaj projekt
realiziran jeu suradniji s Institutom za turizam.
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proizvoda

Sunce i more
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destinaciji.

Kroz predavanja, primjere dobre prakse, panel raspravu i networking, sudionici su dobili
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promotivne aktivnosti i studijska putovanja.
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Zdravstveni turizam
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Aktivni turizam

4. Dalmatia~ibenik outdoor festival
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radionice i zabavni program.
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a kvalitetna organizacija, raznolik program i izvrsna atmosfera rezultirali su iznimno pozitivhim

reakcijama sudionika i posjetitelja. Festival je u 2025. gddigil 6 F 2y 2 LINAR2Y A 2
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zdravog i aktivnog odmora.
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Provedene su dodatne promotivne aktivnosti putem specijaliziranin sajmova, online
kampanja i outdoor manifestacija, a tiskani i digitalni promotivni materijali dodatno su
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Gastro i vinskiurizam
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| ove godine seastavilo s manifestacdmDari2 § @2 NSy A K { dzOF 2y Aéxn || 2
usmjerenim na promociju autohtonihviraA 6 Sy a1 23 {1 NI 2

{ y80G2 ATl YricSpadprty Yy2EOSWEa YR (LISt 28y 28 yI
A YylE OANBYy2S YIyAFTSadloOoaal yi y288 RSaAGAYI O
LINBLRT yI(f ehPREER S ~ Dozl f Migske rdgile2 | dzli Sy G A6y S

t AR26F A RSoAlG &S @2t S
' K2Rl @lya2aSY YIYyAFSaidlroaecsS yaSyl 2LISNIGAJYl

YEYAFTFSaGF OA2dz 2RNDI ydz dz f ALl 2dz] ¥zh ¥ SNE @D aztdl
LI2 RNDF2 28 2NBFYyATIFOA2A1AZ LINRBY2(GAGY2 A FAYI

¢FadsS tA1SX al NByRLI

5NHz3A OAlfdzaA YFyAFSadlOAal ac¢l &l JenfesdliéX YI NB
26dz0F yal z NBOGAGEFEATFOA2S A LINBY20OA2S { dzf (i dzNB
A a0l 12RYSOAOSd® al NBYRIX (2 aiAvyoz2f T1F2SRyAO
ovaj je projekt predstavljena na suvremen, ali auténtiy y I 6 Ay X dz yI 3t a
YIEYANYAOS:T &aSi2ylty2aid A GNIRAOA2YLIEYS ylLG6AY
YNRBT 2NBIFYATANI Yyl 3IFadGdNR R23FStyal Lkaa2aSiadas
LINEAT @28 61T GNIRAOA2A|IAK 206A6l2F A yLF&AYLlF O
djecu i odrasle, kulturndzY 2 Sy A 6 { A LINE 3 NJh Yroizv&la isuk@verdadS R2Y
t NE2S10 2S5 dzalleSOy2 LI2@& bbrtrike idoRang fajedniBUitese> G A
LR IGONRA2 1F2 FGNI1OGABFY A LINBLRIYyIGt2AO® asS3ay



U 2025. godini manif estoaaigjaen eA Tsays tuwer Gunbkéenée ki
Skradiru, Pirowcu, Murteru i Vodicama. U 2025. godinins t avl j en j e kroz ni z
di | j em sgiliep @ Inu a@@adigije marende, promocija sezonskih i lokalnih namirnica,

te aktivng u k | j uallokalne zajedniceMa ni f est aci je su bile dobr
ocijenjene od strane | okalnog stanovnigtva

dodatak turistil ko] ponudi izvan gl avne sezo
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Tijekom edukativhog programa sudionici su se upoznali s karakteristikama lokalnih sorti,
YESAYAYLF y2AK2@S LINBIT SyidlOaasS 3F32adAYl GS LINY
A LINBRIF2S® wlRA2YyAOdz 2S5 @2RA2 Ng2uyostieliay A & 2 )
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Kulturni turizam

' 2@g2Y &483YSyildz LRRNDIYylI 28 2o0y2@l 2SRy23 LR
5NHzOG@2Y 1 26dz@yaS OAo6SyailS oFOGAYyS WdzNI 2
putnika.
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Projekt Rural experience; tematske rute~bensko-] y Ay 81 S OdzLJ yA 2 S

U 2025. godini projekt Rural Experience nastavio je s razvojem i implementacijom tematskih
NHzi I & OAftaSY 2lélyeal LINBLRIYRGEESIDIAN y NBzS
F1{GAGy2aGA 0A2 2SS yI LR2GST AJI y@dde te 2tjatarijuy A K R 2
R2RIGYyS ONR2SRyz2aidAar 11 LkRrazsSiAaidasStasS T FAyGaSNEB
A adz2N} Ryadz a dzifedz6SyAY &adzomeS{adAYl = LINE 2 S
NI T @22dz 025t 232 RA Oy 2ifcijédistidadijé A 61 S L2y dzRS A RA
U 2025. godini nastavljen je razvoj projekta Rural Experiesnp@sebnim naglaskom na
finalizaciju i implementaciju tematskih rugautohtonih poljoprivrednih proizvod&Elaborat za

triruteY GAYIlI X YI &t Ay 2 @28 NSy ASKBINF2E LWNDNSE 6 ¥ A
za postavljanje prometne signalizacigama izrada elaborata se prolongifelajel I 1 én@ dzé

daje NHzii dz a A WNdlje pavezadO &S Ry dz A GF 12 2t {ORYS &AByl
AalG20NBYSy2 | NBAN} 2SRAyalidSywdar N dd |1 B @I y:
terenu, rute se planira prezentirati i u digitalnom obliku.

Projektd S R 2 LANAyARS (BA Rf 2A @323 0A NHzZNI-2 R KA L2 & teBeb &
tradicijskih vrijednosti, a certificirani subjekti dobili su dodatni alat za promociju kvalitete

svoje ponude.
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1YAyal ScdaA RSy ACSd waicaSs 285 2 LI FGF2NYA (22
2SRy2Y Ya2S&aildz R2oA2dz AYT2NYI OAr2¥A 2SS | 1IINB KA 2rG
AY2SNR @S 20Aftl a1l 2ay20yS AYyF2N¥IOACSIEI 2yl
LINHZOF G St 2A Yl GdzNAAGAG1AK dzatdaAl A TIAYyGSNBa
AdlGl1ydz ag2adz Ay i S NlaNgzanimfwje alzakfivhostiS OdzLdr y A 2S5 A
I 31 f2Ldz LINP2S1GF TFONOSyl 28 LINRPINI Yall LERR
AYyGiSNBal S LINAR2SRf 21T A NHzil 206AtlFail® hyz2 Of
ITF2SRYAOS dz DdZARS YS LINR2S1d {NRT NIRA2yAOS

X @ Jlalmatiasibenik.nr [] [I] .. gwudq/wuz = e

W.‘.q’ = All Locations v

21:489

Find adventures

Become a
member

Sign up, create your
favorite routes, share them
as you wish, and start
exploring the beauties of
the Sibenik-Knin region!

Explore New Locations

Explore new travel inspiration every week

A Journey Through Time Betwee
All Locations Vv and Co

As wise people say, to understand
the present, we must first know the Knin and i

past. And where better to begin a blend of u
journey through history than in history, ar
Sibenik-Knin County, a region that that will tu
hides over 600 sites—
from prehistory to the Middle Ages...
Explore by categories

21:49 L

X @ amatiasibenikhr [ (e

A Journey
Through Time

Route author Date Number of POls
Q Admin {5 13.09.2025. © 4

(5501  Share
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2.3.1. Definiranje brending sustava i brend arhitekture

Voda malih divova

' HaHp® F2RAYA AYAOA2IGAGE 11 -LINBYWRIOS 20dzIRI2y4)
F1GABYy 2808 yaywa15o DAl ¥ A2S o

Hnd 20dz2 1 +,da hNBHSTEAROYB84a12Y OSy(NHz / AGAGEE& &
big on water.

LyAOArz2l G4A@dz L2 RNDI @I & & Sosidiitadokalng tdBnPrepdin@ah K G dzN
i od struke te jeu 2025. godink & @2 2A f | R JA 2&8nu Gelgradyil BRE/S IANA IRSBOYS
ageSialsS tw 2NBIFIYAT FOA2SY dz {FGSI2NR2A Y2Ydzy

IdejaX na Danima komunikacije.




232. h3ftl OF@ryaS RSalAylIOA2a123 o6NBYRIFZ i
Tiskani mediji

Tiskani mediji sl 2 O d2dX 2 S 1abllk Bomyinikacije u turizmu. Upravo s ciliem
AYF2NNYANIy2lF LRGSyOA2FtyAK LRGNRBOFG6F 2 NBIAC
all g 21 @y2aGAz Ay21SYyl GNOAOGE a8 206NJ Sdz2d
hdAyY F10AGy2aiAYl a8 LRGSyOraaltyS LRINROFGSS

OdzLJr yA2A 6A2F NI¥TyztAal2ad A T lLyAYteaArAg2aia as

MEDJ FORMAT VRIJEME VRIJEDNOST
hD[ ! ~! +
LUST AUF KROAT|  fiskano izdanje LINEt 2508 S| 3.237,50 EUI
Facebook
WANDERMAGAZIN : . . - ]
OUTDOORWELTE tiskano izdanje I AYlF A L] 4.426,25EUl
MORE tiskano izdanje, listopad i studeni 2.558,75 EUI
portal

CROATIA AIRLINE , . . .. :
INELIGHT MAGAZ| tiskano izdanje tijekom godine 4.875,00 EUI
ahw{ YL = tiskano izdanje tijekom godine 2.437,50 EUI

TURISMO tiskano izdanje . .
ITINERANTE RAIAGHE yI tijekom godine 1.87500EUR
HOT SPOTS tiskano izdanje tijekom godine 1.327,22 EUJ
GAULR® MILLAU tiskano izdanje tijekom godine 3.000,00 EUI
VINUM IN tiskano izdanje tijekom godine 875,00 EUR
TOPKAMPING tiskano izdanje tijekom godine 1.437,50 EUI

SLOBODNA : . . N .
DALMACIIA tiskano izdanje tijekom godine 7.500,00 EUJ
HRVAKA tiskano izdanje Travan; 1.800,00 EUJ
EXPLORE ADRIAT tiskano izdanje Travanj 1.417,50 EUH
UKUPNO - - 36.767,22EUR




Lust auf Kroatien

2 a2LAA& [dzad | dzZF YNRBLF G§ASy ATiskd sk & naRa@ilod ki 32 R
50.000 LINA Y2S NI { I L} Al yRAyWa21d8b ¢ @ dzLIAYWASE/S 1 RB I £ AT A
proljetnom i jesenskom izdanje sa zanimljivim temama o destinadijiYA 2S5y 2Sy S yaSyY
GNOM@GhdD GAaTFYS GOSN A2Ss skojomzladh B GISAA0R000A RA 3 A

korisnika.

Die perfekte

erbi
aus Natur ung Indung

Geschichte

Gedachtnis
im

S dnziqaitig, so schin,

8 paimatien Sibenik “:ﬁ;u

Outdoor Wandermagazin

I a1t 2Ldz LINBY2GAGYAK |1 34A QyWarAaUar] S¢ doNdkLa Gyarne2SS 21
LINEY2OA2F RSalAylIOA2S LWziSY aLSOA2FtAT ANI YAK
L2 RNHz6 2dzz & OAft2S8SY L1 AOA 2y A NI gkdvhi botadakdu y A 2 S
prirodi.t NEY2O0OA2F 2S5S LIN2BSRSY & I dNIs 224 RI2IDWidodf LI2 £ dz=
lifestyled 61 &2LJAadz & LINR&aA2S6y2Y GAally2yY ylFl1flR2

dodatnu distribuciju putem digitalnih kanala i ePaper formatagslzin je usmjeren na teme
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F1{GAGYy23 2RY2NI S LI FYyAYlINBya2lrY LINANRBRYAK R?2
dzl £ | LI dz LR-YuRdza+ S0OuzIl FA2S D

a2NA]lA D2RAG6A
{LISOA2FEATANI YA @2RA6 1+ ylFdziaA6FNBS 6 Sy3a 3z
AOAY T YylL6F2yAY GdzZNRAGASLAY &l aY20AYlF GS 2S5 R

Sailing in Q
Plovba 2025 (D Croatia 2025
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Turismo ltinerante

Turismo ltinerante2S Gl f A2FyalA 6Faz2Llha T2 ((dewiigN> y Y I

kampiranje, caravanningfinerare i putovanja u ltaliji i Europi .

Top camping

TopCampiny' 3T AyS &S dAaill dz pnodnnn LINAY2SNI (I =
posjeta i oko 3 000 Klikova. Isto vrijedi i za Island camping Croatia magazine, koji je jedini
KNI GalA GAa1lyA YSRAZ2 & GSY2Y 202G | YLA
RAAGNROAZA NI Y yI &OBAY Gl OyA2AY Gd2NARAGASGTAY A
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28 23ftra RSadGAylOA2S dad tw 6t Yyl 2 y2@2aiaAa

Digitalni mediji
t 2t 1 By A& SRIRSG 2 Ajedndg lodg It 2 @I YOYNIBR (KA v eakrainjel € I G |
AyiGaSNBal A L2 GNF OyasS 11 LI2a23SRIATYTARY 2 (i dENREIGRIG

AdldzadBAYLE A Jt 206t yAY 5igodBiy R SN EG d2 AEE OODBY
Y621y 6+ ayaedz dz 2 3 dz%dz~ dz) §EY A ¥ S 2GDbalndilytdried 2 dz
23t O OIS\ A2RAZAH N HINRE SRSy 2 2SS L2 &4f 2SRSOAY &€
A 23t OF @t y 2&Ad Wbrdsikiddahjnld 3 dz
A 23t 0FglIyasS yI RmteibiKZGyle YTwitteNIBoD Fulkd, Instagram

A 23t 01 @lryesS L2 (G§NDAOGAYL
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Glavne aktivnosti bile su usmjerene na:

A p2@dSotyaS Of A01,0i KNBdz3IK
A p2@dSolyes

A p2o2t 20l y2
A

ONERZCI

p2 GSGHYIA By 240 YL
Y I RNHzO( @S ojedtidéaNzaplasifanje poruka predsezoni post sezoni

A p2@dSstyes

R NXzOvij KorBeyitarlypoStoMiB isutidst 6 £ A | S

ARt 2AB2a0A A

L2T AOA2yANIye2S ,LYGSNySi

LR{1IFTIFGSE 2t

2SRAY A&l QDS yiwvkdaliniidsiBeRik. hr

eDhalmata & & A di%eNMm13 G A 6

prepoznatljivosti slogana soUNIQUESOBEAUTIFUL s naglaskom na prirodne, kulturne i

JFadNRy2Ya1sS GNRA2SRy2adA yIl0O0S3 {NIal
¢ ~AQFKEFR2S Odzldr yaeS al vyzadaltyz2 28§
MEDJ FORMAT VRIJEME VRIJEDNOST
hD[! ~! *
¢+ YNBOI 3 .
NAUTICAL CHANN YNBEOS: 2 jesen 2.500,00 EUF
MIDAS dNHZO G Q SYS tijekom godine 5.000,00EUR
portali
LUX PROMOCIJA RNHzOG @Sy S| tijekom godine 961,25 EUF
TRAVEL ADVISOR| dNHzO(G @Sy S Y tijekom godine 2.500,00 EUH
PUTNI KOFER dN‘“ZpCZ)r‘:a? SYS tijekom godine 9.000,00 EUH
TURIZMOTEKA dNﬂZF%r‘ialg SY'S tijekom godine 1.500,00 EUH
¢!wL{c¢L2Y dNﬂZF%r‘ialg SY'S tijekom godine 3.000,00 EUJ
LJUBLJANSKI dNJHzO G @Sy, S y .
DNEVNIK portal tijekom godine 1.125,00 EUH
UT REVIJA Portal tijekom godine 550,00EUR
AVTOKAMPI.SI thZp%r‘:a? SY'S tijekom godine 812,50EUR
UKUPNO - - 26.94875EUR

G NI YA

LINR @St |


http://www.dalmatiasibenik.hr/

Nautical channel

Nautical channel j&¥ SSdzy I NB Ry A  yul2625.Ag6diniA realizi@ulidd 24zivom

Anchored in paradisg / NR I G A Qa O2 Al o668 a dNBlaA O8) 2 Y c
Hrvatskeobale

Nautical Channel gledateljima dillem svijedanio je jedinstveni dokumentarngutopisni

serijal Anchored in Paradise/ NRB I G Al Qa / I A2IADOSEBH | & dNdla OA I
RA2St 20 KNBI&Gals 2o0FtS A 230271 F (1NBT LINRT
YSRAGSNI yal1 280V 6ABLIAORGEG2 (W@RA 3t SRIFHGSt2S yI
aLd 2F2dz {NRadGlty2 6AaG2 Y2NB3X ySiGl | ydzidz LINJ
LR ydzRdzd { SNA2It 285 2avYadtaSy (112 ayl oyl YS¢
najatraktivnijihsvig a {1 AK yIF dziA61AK RSAGAYlFOA2FY SYAQGANT
milijunskim dosegom~ A 0 SY A Fall OdzLd yA2lF LINBR&alGl gt 2SSy

~ A 6 $Murtdr. Epizoda jerikazana je 07.11 2085 I Y2 0SS &S LR3It SRI
https://youtu.be/GEwDOJ8CLQ

Midasplatforma

CAdzNRAGAGT | 1 F2yYSARYEA R OdelarSWAag2 a1 f 2 LIAE | es
23t O @I y 2 ldasKetwor@ddio] radiprowedbe digitalne promotivne kampanije u

2025. godini. Kampanja se provodi putdfidasLJt I G T2 NYSZ (122 2 Y2 3dzd dz
INRT OANR1dz YNBOdz RAIAGIE YAK AT KCijampahjejo/ | G NI
L2 @So6lyasS 2ytAyS OAREIMFBIAISA ORIAA lymyaSGA 23S y-§
LINBYl &afdzOoSyAY AyGSNYySGailAy adNIyaollyYl GS 2
G§NOA GBEXYIOP g y2asS &S LINRPG2RA LINBYI /[/tl/je Y2RSH
VIELNBRYAK RATAGEE YAK Feidglase remarkefing icoomdddzBetigd A LIN
NESOSyzal®d ! 32@02NRY 2SS 2aA3dz2NIy YAYAYIFIfYA R2a
dzl Y23dowyz2aid 2800 NAglyal A @S86S3 oNRa2l 1fAj]
Ukupna vrijednost kampanje iznosi 5.000,@0+ PDV, a aktivnosti su ravnomjerno

NI L2 NBSSyS L2 GNOAOGAYIL | NIBI i & @ekom{cijelr 3Sy A 2
HAHPp® I2RAYST dd aidlty2hBNF OF @e §iddsplafddaiesS YA B I O
LINSRalGl @t 21 dz6Ay120A0G A Y2SNIiagA@ 206ftA1 RA3TA
LINBLRT Yy Gt 2A @2 a G Ay Ay aAQASR t CelaLd 2yaAi2AS ~dk 628/faAly2S 2 1 |


https://youtu.be/GEwDOJ8CtLQ

Top oglasi prema broju klikova

Skradinski tradicionalni sajam 30.04. i01.05. mjesto je susreta brojnih domacih OPG-ova! Dodite

o

Kampanja: HR _SajamSkradin_04/25_General

Klikovi: 268
Prikazi: 213.202
CTR: 0,13%
Potrodnja: 3743EUR

Velicinaslike:  382x262

Skradinski tradicionalni sajam 30.04. i01.05. mjesto je susreta brojnih domacih OPG-ova! Dodite

Kampanja: HR _SajamSkradin_04/25_General

Klikovi: 219
Prikazi: 91561
CTR: 0,24%
Potrosnja: 30,59 EUR

Velicinaslike:  828x466

Kampanja: HR _SajamSkradin_04/25_General

Klikovi: 186
Prikazi: 194,072
CTR: 0,10%

Potrosnja: 2582EUR
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233. hRy2aA & 2 @y2006dzy At 20l ftyA A R2YI OA

{GdRACE|I Ldzi28Fyeal y2@AYFNI A LINBR&AGE BYAL L

+SO0AYl F1GAGy2aiA yI LR2RNUHH2dz 2Ry2al a 2@
Ldzi 2 @l y21 yY2@AYINI & Nyaxyaqgd® DARK YA 28 %dz~ & dAY
GdzNAEAGAG612Y TIF2SRYyAO2Y A LINBRAGI OYidpOE@A Y A

af 2SRSOI altdzRA2a{l Lziz2@lyal y20AYIl NIY
1 Meetex 30.03.2025- 31.03.2025.
1 FAM putovanje agenataNR Kina05.04.2025- 06.04.2025,
9 CFEY ¢NAL) b2SYIl 61 p804R@SY G t SLIELINBA &
1 estonske novinarkélana Rand i Thea Kgrif8.06.2025- 13.06.2025.
1 nizozemski blo@Liefde voor Reizgr22.06.2025.
 aY SNAR 6 | A0 v R @nyestia], 87.08.2025- 12.08.2025.
1 nizozemska televizij@l'he Filmfactory Utrecht01.09.2025¢ 02.09.2025.
9 austrijski novinari (Harald Meyer and Claudia Beatrix, Meyer Magazin Reiselust),
13.09.2025.- 17.09.2025.
mk ST NE& | A (Zofah Szaryfdi Relex ekipa6.09.202519.09.2025.,
sk @I 61 A (Igtered, AVijal, Nakh 22.09.2025- 26.09.2025.
nizozemska novinark@etra PijlgromsMargriet), 23.09.2025.
cT® DSYSNIfyl 330492025708.10.202% R ONXzA & S
nl- dzd A 6 1 A 0432005 q/0B. NIR025
0 Austrijg Die Pressgdr. Gerhard Bitzan
0 Velika BritanijaMEEKEY A SNJI vy, { S Y dza

= =2 =2 =

o Velika BritanijaErin McCafferty

02SQTemal dzo 2 NJ 2SNy 2Kt I @S
o PoljskaOnet TravelwW2 | Yy I, ¢ SOOTI 4
0 PoljskaForbes Yachting 3y A S&ail { I %k NXY 6|

 oNHzLJ y2SYIlI 61 AK WRMAZ0PSNI nndMMPHAHP D
o Christiane Renate Wohlhaupter

o0 Barbara Katharin&orster



o Katrin Gehri
o Kurt Heinrich Albert Sohnemann
o Kirsten Bungart
 Kineski novinarifPenga Libacd | GNODY A dzZNBRY Al T fAFSadets
Ching, te Chen Tondl5.12.2025¢ 17.12.2025.

Y2YdzyA{lFOACE & t21rty2Y 2 @y206dz

[21Ff YA YSRACA &ddz {2NROGSYA (12 oAr a&as t21l
1T+ 2SRyAOByAryabgadazd yacsS (S LRI GLHEL yI dzlf ad
cijelosti ili dijelom njoj namijenjen: radionice, manifestacijedllog karaktera u kojima se
26S1dz2S dzit 2dz6A@lyeS t21Fty23 adly208yA0dar A

234. al NJ SGAYO1S A LRat20yS adza2N» RyesS

' RNHzOSy 2 23t Ol dlyasS & Gdz2NAAGAS612Y AyRdzAGNAR 2
h3tl OF @ryeS KNIBIFGal23a GdzZNAT YEF dz LINRPY2OGAQYAY
d4S102NY dz LINRPGS1tfAY &S 3A2RAYLFYLF LR{FTFE2 11
GdzNAT YF® t2a0A3ydziA NBT dzf GFGA dz LINBOKRRYAY =
dz6 Ay 1 20AGA2dz LINPY2OA2dz KNI G&123 GdzNRT YIS G
122A 2Y23dz| @ 2dz NBFf AT OAc2dz LRadl gt 2 yAK O
| NI Ga1S GdNRAGAG]1S TFH2SRyAOS 12125 RyYNR G2 S Sy
dzZRNHzOSy 23 23t Ol @glyal LR1FTIFtlF a8 dzaLkSOy2Ys
T1T2SRYAOFYl A LINRYAOI yedzyKNIAR Ba VA §dzeIST ¥lo 2¢
T LINRPSROdz dzRNHzOS Yy 2 mMa jaribf | ghivaddg sekiora. Sukladsiodzo 2 S |
AGNFGSO12Y YIFENJSGAYOl2Y OAfadz | NBFGai1sS {dzN.
LINBRaAST2yA A LR&ST2yAS dzRNHzOSy2 23t O @glye
LINE Y2 OA2dz aY2S O 2y Sonude destiriatijé. A K 20t A1 (dzNR &G
h3tl OF@dryeaS LRydzZRS RSailAylFIOAcS 6avyaSoialaysS
2Ry2aiA &S ylI LRYydzZRdz dz LINBRaSi 2yA A Ll2asSi 2
RSadAylIOA2lYl (1228 ySyledz AT 1T yI aBaNBE Af A
aSl 2yl 20dzK@IdF YAYAYFfy2 LISNA2R 2R nmdncd R



' RNHzOSy 2 23t Ol gFryeS LINRPG2RAt2 as$ LINBYlF RgI

f Ld! @ b2aAGSt 25ad¥8CDIGE ey S2 ar §FdiRS
t NELIAAlI YA dzZR2St A &addzR2St 2 Q& gz I & | (1 d2N 20 AYER|RASKE
OdzLJl yA2S8SZ 2LBAYI A INVRAKGESE I AL YIOt g2 Yy BRK I
50%.wl a2 R2St I aNBRadl g GNOAtTILF &S LINBYIl dzReS
HAHN® R2 RIEYylF TF1ftadzSyal WF@y23 LRI AJI o

f LP. & GdzNAalGAG1S |3ISyoOaAcesS A yz2araStear 2ail

partneri)

Malim partnerima se smatraja Y2S OG I 2y A 2062S10A R2 pn &a206 .
jedinica Prednostsu imaliy 2 8 A 0 St 2 A avyasSoillrayS LkRydzRRS | 2:¢
| 2 Y SSiatbs malog partnera dokazuju se vjerodostojnim potvrdama i izjavama koje se
LINAR f | Odz dzZIl LINA 2| @dzd t NRLIA Al YA delBIEBAADAJR 2 81 2
L2 RNz @za G @ GdzNARAGAS1AK T 1 2SRYAOF 6¢%aOdzL y A
y2aridsSte 23t 0@l yel gdlprgjekRS vy IY A Vi dXNRAYiA 6 pAe’s ¢
LJ2 RNHzONERALYA- & YA dzR2Sf A adzRe2St 201 y®@F G 1A (RdNR2A
T F2SRYAOlI 06¢% Odzldr yA2S:E 2 8yRERGEE BNRR2 BIO6 OY )
minimalno 20%.
aSRAIF LXIFYy &8 Y2NIl2 2Ryz2airdGia ylI 23t OF@glyes
RSaldAyl OAa2l 1228 ySyladz ATtFT yI Y2NB AfA
2RY2a4A0A R2RIGY2 A yI 23t OF @ yeGjiufiuginR2 Yl 6 S
OdzLJt yA 2l YI | 2 2 Qvidomzu [ihijavie 8ulrafmotreniNsid doxdvliei grijedlozi i
R2ySaSyS 2RfdzZlS 2 LINAKGlIOlyeadz A 2RI 0ANHz LINBF
je potrebno specificirati aktivnosti i iznos sreddta 1 22A &S 2Ry 2aAiA ylI LI

YSNIT OA2SYAK LRRNHz2F® aSRAIF LXLFyYy RSaidAaAyl O
G§S1addzr tyS 23tFaS yI GNI OAftAOFYIl @
CdzNAaGAG61S TFH2SRYAOS OdzLdr yaes 1+2 122NRAYI

LI NOYSNF Kk {FYLI y2A dz 202Y Y2RStdzd { OA LI2RYy2:
12yF6yS LINA2F @SS GNBol f A &dz dkdbdghikE d A BAS Ry2A Tz
tome dostaviti media plan i ostalu propisanu dokumentaciju.

t NAfA]12Y 2RFEOANI aNBRadGGF 11+ &agri123 y2airist
R2ZLINAY 234 LIRGSo6tyedz GdzNARAGAG1S LRUNROYy2Ss R2f



L2y dzRS o0AGYyS T ONBYRANIy2S RSaldAykndikeS A L
122AY &S @G2RAfF LINRA 2RIFI0ANMz {FYRARFGOF &adz oA
L Fy2Yd ~Y¢X GONR2SRYy2aGA  dzf F 3y au ostvadlenidi y S NJ-
Y20SY2AYl dz LINBUK2RYy22 3J2RAYAS 0O2St232RA0yeS
GAOI 1FGSA2NARAT I OA2E T &aLISOAFAGSYl LRYdzR: oAGYy
gastronomija, kulturni turizam, touring, tradicija i sl.yogram ili ponuda koji se odvijaju
AdltedzsAg2 yI-1YRRELHE2adzkIR gEZEE20S UvihoteluS G Ay O
IAcy2aAiStaeA avaSosway8yh2gaRrS | A a&dRnihskeRy 2 1 N
OdzLJr yA2S T+ dzRNHzOSy2 23t O Ol AWSE 86y & YIS
ponude prioritet su imali gospodarski subjekti hotelijeriikath @A & @SOAY dzR2Sft 2
2800 NBYAY y20$yay¥lz28 O8HABysER2T (S OGS6A LI
dzf F ALy 2l dz GdzZNARAGAGLA ! NI I@OXRI Yo NBy WA RIOESE K
2025 stavljen je na promociju pritatnih proizvoda koji doprinose produljenom poslovanju

hotela i cijele destinacije. U prvom redu tu je veliki naglasak na kongresni i gastro turizam.

¢SYStaSy ylriasSélral 2RIFIONryYyS adz at 2SRS6S (FYL

VRIJEDNOST
¢N:O\?V|IE{LJ¢ 1 MEDLJ PLANIRANO| KAMPANJE ' 5Lh
PONUDE NETO EUR | (REALIZIRAN (25 %)
/| ODOBRENO
In Your Pocket
Google Display & AdWords
5 NHzO U @ S y¥Faicebobk]
Instagram, LinkedIN
AMADRIA PARK ADAC 60.000,0CEUR] 59.909,4EUR] 14.977,35EUR
Campingfurher Sudeuropa
2023(D)
L/ {L [/ | Y LBkrgpad
German edition
Google Display& AdWords|
ARMERUN 5 NHzO (i &S yFacebobk 8.000,00EUR] 7.835,62EUR 1.958,90EUR
Instagram
Adwords, mail chimpyorski
NC PINA | MARH B2 RA 6 A Yal nabticak 39.600,0CEUR] 39.600,00EUR] 9.900,00EUR
Aktive interest




NOSITELJ VRIJEDNOST

PLANIRANO | KAMPANJE ' 5L h
| |
¢|3'O\,I\]V$D{E¢ ) MEDU NETO EUR | (REALIZIRANO| (25 %)
ODOBRENO)

On line / Off line
HADRIA d.o.0. 23t OF @I yaS§
O W9 %9 w! G2RAG6AYI
platformama

23.596,0CEUR] 23.596,0EURl 5.899,00EUR

Google Dispay adwords

HOTELI VODICH 30.000,0CEUR 8.271,86EUR] 2.067,97EUR

5 NHzOU @Sy S
Instagram, Facebook

Google Display
RUDAN
(HOTEL PUNTA 5 NHzOU @Sy S
Facebook , Instagram

30.000,0CEURl 12.328,76EUR| 3.082,19EUR

UKUPNO - 191.196,0CEUR] 151.541,65EUR] 37.885,41EUR

AMADRIA PARKa { NSy RSaldAylFOA2F T+ ySITFo2N gy
dza tf dz3 dza

Amadria Park X

Amadria Park e X

Vrhunska obiteljska destinacija. Djecji hotel
Andrija u Sibeniku spaja $arm mora, zabavu za
djecu i opustanje za roditelje.

Book your holidays at hotel Jakov & discover a
family paradise in Sibenik. where:
» Kids have an endless water park ...See more

amadriapark.com
Holidays at Hotel Jakov Book now
Enjoy Best Available Rate

amadriapark.com
Obiteljska zabava u Book now
[15 Like G Comment £ Share ’J\"d""
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,  Amadria Park X

S ored - § . Amadria Park .
: Sponsored - @ x :

Book your holidays at hotel lvan & indulge in a : "

Mediterranean atmosphere, along with: Book your holidays at hotel Jure & enjoy a

» Aromantic & intimate sefting for _._See more relaxed beachside stay in Sibenik with:

» Modern luxury infused with ..See more

amadriapark.com amadriapark.com

Holidays at Hotel Ivan Book now Holidays at Hotel Jure Book now
Enjoy Best Available Rate Enjoy Best Available Rate
@ Like [:] Comment p Share [15 Like C] Comment ﬁ Share

HOTEIARMERUNa { LI22 LI @A 2SayS St Slngzabard/an bdravaka RS NJ/ 2
ANDdz ~A0SYyAll a

Step into history, stay in luxury

ARMERUN

WOTEL ALRENIR

ARMERUN

HOTEL $13ENIK

27



NCPINA& MARE o , 2CHeteriy” /

Hotel Villa Arausana & Antoninax { | @ NI

LJ2 G LJdzy A

Hotel Villa Arausana &

& mare
IARTER IN CROATIA

R2OAQf 2l &

Antonina

Spor

neored - &

eee X

. SUMMER SPLASH - Book your summer
vacation now and enjoy luxury by

the sea! |

...See more

arausana-antonina.com

. Up to 25% off - Villa Book now

o Like

Arausana & Antoni...

() comment

&> Share

NR I GAL &

Hotel Villa Arausana &
Antonina ves X

Sponsored - @
- SUMMER SPLASH - Book your surmmer

vacation now and enjoy luxury by
the sea! ¢

...See more

¥ catmatia Sibenik
sipatie Swenik Y HOICE

arausana-antonina com
- Up to 25% off - Villa Book now

**  Arausana & Antoni...

oY Like () Comment £ Share
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' RNHzO Sy 2
v 28SRYAG61 S

23t OF @lyaS a
1FrYLIya2S a

A

dzLINJ Ot 2B 6 A Y|
dzLINJ @t 2 la pravide seludzlh & G A

YI1aAYFEAT I OARS 12NR&adA 2R Tl 2SRYAS61AK &
J2RAYA ¢y ryadapyad@ld yaasS LINRPGStd: 28 at 2SRS6
|
MEDJ FORMAT VRIJEME VRIJEDNOST i SLho¢
hD[! ~! *
STAR. DIGITA| INBZOUBSY S| 45 ¢ rm 62.681,04EUR| 40.021,00EUR
portali, oglasi
TIP TRAVEL dN‘“ZSJr‘:aIQ’ SY S| travanjisvibanj|  4.80000 EU  1.600,00EUR
dNJHzO G @Sy, S 01.04.-
IN YOUR POCKH portal 30.08.2025 5.120,00EUR|  2.560,00EUR
JET2COM dNIzOU @Sy S| Odwravnado | 54 hh000euR|  8.333,00EUR
newsletter, portal rujna
PETIT FUTE oy TAYS A iekomgodine| 11.52000EUR|  4.60Q00EUR
magazin
tiskano izdanje,
gégggAAlF:mc LR NIt H20dz2l | 3.382,78EUR  8.456,94EUR
YNB OS
UKUPNO - - 137.503,82EUR| 65.570,94EUR
STARdigitall F 2SRy A61F 1F YLl yel al 2F9yAY &aS10G2NP
' 31t 203z LINEY2GAGBYAK |1 30AQyWaAaUar] S¢ doNdkLE Gyarn6SS 21
Tyréreaylr YSRA2all OARf2AQ02a0G RSaldAyl OA2S ylI
medija i digitalnih kanala. N2 Y2 OA 2l 2SS 20dzK @I GAfIl 20621 @S A
YSRAAYI X YSSdz 122AYF &S AaidAddz aYNRYySYy

GSYradaiay at
prirodne ljepote, moreA
LINE GSRSY I
yl
yE3atrkrailizy yli

202 @S

2SS A

RNDF 2A Yl
I dzi Sy G A6 Y|
OAf 2l yl
Cl 0So6221dz A
INI R

RAIAGEE Y
Lyadl 3aNI Ydz
~A0SYA] X (WRiRdaBIBKrkati BNB 14 @ & f

dza Y2 SNB Y A-Y ¥ A wa 1 2¢8A OB dzlyIS
A 87| adgavénd lonlin® shédijimay | OA 2 S
LINE Y2 OA 2l

af dzOo

yl

kulturete TZ Bilice, Broadarit&®ogoznica)Promotivne aktivnosti provedene su integriranim

LINR & (0 dzLX2 Y =
YSSdzy | N2 RY |

hgl 1+ &

AYGSIANRNI yA

12Y0AYlFOA22Y YSRACA]AK
DA RN @D dzli) MDBy 3t 2
LINR & (0 dzLJz

202l @I

OGN {GAODYS
12Y6AYyIOAC2Y Y

0 dzZNR ad A6

(0p))



1FYLIy2lE R2RIFEGYy2 2S5 R2LINAYARY A3Na6] Sy 20dzLIINGILS
FGNF{GAGYS A NITy2ftA1S Gdz2NAaiAS1S RSaldAyl Oae

rom -
Classification of results o
Final report ,Umarmt von Stein, i s s s
Antarktis beunruhigt Fachloute York fir Panik

Meer und Stille*

EIFTl The ads had a ciick-through
rate. which is average compared fo
other SZ de campaigns focusing on mobile trafic

Due to an ermor with the ad server, around
340.000 more ad impressions were deivered than
were orignally booked, Thess were provided free
of charge!

S00AL MED D82
it Ki
rassistischen Videos von Veo 3

eflutet

YIS The campaign received almost
1,300 page views, with users spending an
Impressive median of over thvee minutes on the
pags. which is well above average. This clearly
demonsrates & high level of engagement and

interest in the advertorial content
VIDEO

I A

Stigdeursche Zeftung axzeices seezial

Umarmt von Stein,
Meer und Stille

Kronen Zeitung eop TS Visit Dalmatia Sibenik soa
it gerade eben - @ o F ' "
} ) ) ) i Denkst du an Regoznica? Entspanne an
Sieben Tage reichen bei Weitem nicht aus, um makellosen Stréanden und geniele diesen Ort
alles zu erleben, was diese Region zu bieten des Paradieses, perfekt fur Segel, Tauch und

hat — aber sie geniigen, um einen bleibenden Rad & oo

Eindruck im Herzen zu hinterlassen.

WWW.KRONE AT

7 Tage in Dalmatien — Region Sibenik

Jede Riickkehr in die Gespanschaft Sibenik-Knin

fuhit sich an wie die Heimkehr zu einem Ort, den dalmatiasibenik.hr

man nie vergessen hat. Nichts kann Sie davon .. Visit Rogoznica Learn more
Spring in deinen Urlaub!

o> Gefalit mir () Kommentieran 72> Teilen
o O 134 5 comments 5 shares
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DRERSTANDARD

STEIN, MEER UND STILLE
7 Tage in D ien — i
Sibenik

. i Visit Mmo. Servk PR
Anonyme:r User:in

Eure Erfahrungen mit groBen Altersun- -
terschieden in Beziehungen Deniust du an @Visitirapany? Spure den lokalen

DISKUSSION | 1120 o & T *W:;ﬂd:l makeliose SVY'?“‘M de
oteargshs rahegetegenen

Keapory onmdeckst €

REGION SIBENIK-KNIN

Sieben Tage zwischen Kiiste und Karst

Gepflasterte Gassen, Festungen und ein UNESCO-Welterbe: Ein
Streifzug durch die Stadt Sibenik ist eine Reise durch fast tausend “ Bl st St >
Jahre dalmatinische Kultur und Architektur. Nur einer von vielen -
beeindruckenden Orten in der Region Sibenik-Knin.
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_;'i: Visit Daln\a?la Sibenik e X
Denkst du an @Vodice Lass dich vom
dalmatinischen Charme verzaubern, wahrend du
Uber Kopfsteinpflasterstralen schlenderst,
Inselabenteuver erlebst und die Ruhe makelloser
Striinde geniefit &
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visit-vodice.eu
Visit Vodice
Spring in deinen Uriaub!

Learn more
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| Denkst du an Bilice? Erforsche, wo das Meer suf
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rufen, und jeder Bissen ein Feuerwerk frischer
Meeresfrichie und goldenen Olivendis ist = &
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Visit Bilice Learn more

Spring in deinen Urlaub!
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Denkst du an Visit Siben&? Entdecke den
UNESCO-Schatz der Kathedrale St. James,
schlendere durch die verwinkeiten Gassen und
gentelie lokale Aromen entlang der Riva! &
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Visit Sibenik Learn more
Spring in deinen Urlaub!
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B 7} Visit Dalmatia Sibenik ces X
Denkst du an smtemberaubende Ausbiicie s
| Serik? Erndecke das Twiaws sv N
NE 0, oder Spazieve entiang der
beenaruckenden Promenade am Kanal des
| Hellgen Antonius &

WO sy
Visit Sibenik Learn more
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DoZivite Hrvatsku SIBENSKO-KNINSKA ZUPANDA

‘o pozernicn
renew

Sibensko-kninski kraj poput velike je pozornice na kojoj
se neprestano izmjenjuju kulturni, zabavni, aktivn
enogastronomski doZivljaji zbog kojih Cete

5UP-anje, skola jedrenja, big game
fishing, parasalling, voznja skutarom
po moru, ronjenje do carobnih

ipar 2025, sibani 2026, UpTraveIMagazine

veceru, nakon koje se Vodice iznova

bude. Kada sunce zado, vodicke

ulica | trgovi postaju dnevni boravok
od

brodova, Jedrenje... U ljetnim
mjesecima ne propustite posjet
vodickim plazama, kupanje u ¢istom
moru | uzivanje u morskim radostima.
Sljuncane, pjescane, betonske...
Vvodice Imaju plaze za svaciji ukus, a
mnoge su obogacene nizom sadraja
- zabavnih, sportskih | ugostitaljskih.

Epicentar zabave
1z Vodica se mozete uputiti na brojne
1zlote u okolicl, kao | na zanimljive
tematske ture koje organiziraju
lokalne turisticke agencije, Iznimno
popularne su degustacljske ture
u sklopu kojIh ¢eto (uz
najavu) posjetiti kusaonice kvalitetnih
domacih vina | vihunskih maslinovih
ulja, Otkrijte kako nastaju te
bozanstvene kapl prirode | zasto su
toliko zdrave, a potom Ih kusajte I,
po 2aljl, nabavite. Kusatl Ih mozata
I u brojnim vodickim konobama |
restoranima s raskosnom ponudom
domacih, tradicijskih Jela, kao |
onih Internacionalnih. Prednost
dajte mediteranskim Jellma od riba
1 morskih plodova kojima zavrsnu

u daje vihunsko maslinovo ulje
vodickih uljara. Upravo takva lagana,
meditoranska jola, Idealna su za

po m. U vecernjim
Satima najbolje cato osjetiti puts
grada kojl vibrira na frekvenciji
brojnih vodickih dogadanja | odlicne
Zzabava po kojo) su Vodice nadalako
poznate. Umorni, all zadovoljnl,
utonite u san u nekom od kvalitetnih
gradskih hotela, kampovs

apartmana, a sijodoceg anatve
opet ponovite.

tpTraveMagazine

onomije; ElKoncerti
fostivali sastavi su

Waolen
m,,,» m‘-iiv

vodice hr

" do otoka Prida

Aktivno po Vodicama

Krenete Il 11 km sjeverozapadno
od Sibenika, sticl ¢ete do Vodica,
omiljenog ljetovallsta Dalmaclje,
Ispruzenog uz sirok zaljev. Zivahne
Vodice kao stvorene su za aktivan
odmor prl camu prodnost prvo
dajte vozn)i na dva kotaca. Vo
cestovne | brdske biciklisticke staze,
razlieitih te2ina, pruzaju vise od

350 km ¢istog biclklistickog uzitka,
a prolaze slikovitim

kao aromaterapija na otvorenom,
tskom betnje cete utivati u vidicims

mediteransko zelenilo kol
opuna;u Iduh | tijelo.

Kajaci apsolutni hit
Postjodnjih Jo godina pravi hit |
omiljona aktivnost turlsta -

kajacima. Sjajan Je oblik rekreaclje, a
5 tim Je uskim camcima lako uvuci se
u svaku uvalu. Moguce Ih Je unajmiti
te samostalno krenuti u Istrazvanjo
vodickog Jos bolja ideja

krajolikom. Rekreativcl ce biratl
lagane staze koje Jamce opustajucu
voznju, dok e ljublteljima brdskog
bicikiizma | adrenalina prvi 1zbor biti
prasnjavi crveni spustovl, teskl usponi
1 1zazovna crvena staza "Orlov krug"
na kojo) 50 vozl utrka C2 za Svjatskl

Kup. Svaka od 14 uredenih |
oznacenih biciklistickih staza koje
vrludaju Vodicama Ima svoju temu
pa sumedu njima | Tajne Prokljana,
PrVIc - Faustov otok, Prizba - fabirintt
Srime, Gabrin maraton | Zelena staza.
Birajte, za pocatak, po nazivu onu koja
vas najvise priviaci, a potom provjerito
koje Je tezine, Je Il pogodna za vas
5to vas na njo) ocekuje.
Vodicama prolaze | neke od
najljepsih Jadranskih Setnica poput
novouredenog vodickog lungomare-a,
dugog sest kilometara, koji poziva na
setn)u za sva osjetila. Osim 5to djeluje

lipanj 2025. - svibanj 2026.

Je uputiti se na organiziranu Kaja
turu pa u pratnjl Iskusnih lokalnih
vodica odveslati do obliznjeg otoka
Prvica. Od 2ivahne vodicke obale
otok Je udaljen tek dva kilometra,
a priviacl posebnom mirocom,
sarmom kamenih ull¢ica | kuca,
lijepim plazama koje zapljuskuje
bistro more | Istinskim dozivijajem
Mediterana kakav Je nekad bio.
Otok Je blo Inspiraclja poznatom
hrvatskom lzumitelju, Jeztkosloveu
I biskupu, Faustu vianzicu,
Jo svijt zaduzio svojim brojaim
1zumima om, mostovima,
suncanim satom, presom za grozde,
milnom za masiine... Njogove
gonijalne Izume, nacrte, modale |
zapise razgledajte u Memorijalnom
centru Faust Vrancic u Prvic Luci.
odicama vas ocekuju | dru
aktivnl dozivijai - Jedrenje na dascl,

2UNESCO 12

parka |1 utvrda

230 spomenika kulture | 300 otoka | 600 arheoloskih lokacija
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TOURIST BOARD OF
SIBENIK-KHNIN
COUNTY:

Jet2.com

Ova kampanja predstavijaSda G A Yy I OA 2& 1~2A 0BYHR €la @ISy Boftichdi y A 2S5 =
~A0S8YALlF dz AVOISNYAY | WHRIRSRYI2 44 ( M0DIGEGRLEF V2 NI
6831 LBjeleTZA DISYEAFA] S TORLIIGSHERadide a 50% snosi

partner. Jet2com Holiday, uz avio prijevozod svibnja do rujnaudiA LI 1 SG $ NI y OY|
tendencijom produljenjasezonél o NA Gl yal12yY G NOAOG dzo

CAMPAIGN OVERVIEW

CAMPAIGN DATES
o 1sApril - 41 July 2025

SIBENIKKNIN25

TOTAL MEDIA PLAN VALUE
+ €50,000

OBJECTIVE
* To promote Jet2holidays to Sibenik-Knin.

STRATEGIES
= Utilise a variety of marketing purchase funnel formats to
strategically target affluent new and existing customers to book
a Jet2holiday to Sibenik-Knin.
« Utilise great imagery and videos where possible to stimulate
higher engagement and subsequently, more bookings.

JET2APP, HOMEPAGE BANNER EVIDENCE
LIVE: 01/04/25 - 30/04/25

EMAIL RESULTS & EVIDENCE

SENT: 04/07/25 So

, SEEYOUINSIBENIK_

VIEWS

44,080,284

PROVIDER FORMAT SENDS OPEN RATE CTR
JET2HOLIDAYS SOLUS 23,669 16.5% 27.7%
=

Jet2holidays: Jet2.com Jet2nholidays - Jet2.com
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ORGANIC SOCIAL, INSTAGRAM STORIES RESULTS & EVIDENCE YOUTUBE, 15S SKIPPABLE TRUEVIEW EVIDENCE

LIVE: 09/04/25 LIVE: 11/04/25 - 10/05/25

SUPPLIER FORMAT IMPRESSIONS ENGAGEMENT RATE
INSTAGRAM STORY POST 15,021 0.48%

Jet2holidays ' Jet2.com Jet2holidays’: Jet2.com

YOUTUBE, 6S NON-SKIPPABLE BUMPER EVIDENCE

LIVE: 11/04/25 - 10/05/25

Jet2holidays
:g* ,5 § Yo %
om...

r—)gkm Vidso presien dema

Jet2holidays - Jet2.com

Petit Fute
Petit Futge SRy 2R YI 203S06AK @2 RURBA NIyIDO prifrddaks Onded | 2 Y
i digitaho izdanjes preko 2.5 miliona korisnikaaplikacig dostupnau trig S 1 kadijghte.

SIB

~ ' ENIK
Di:S ClTES ANTIQUES " ETERRE ET MER

" S MELLEURES
DESTINATIONS
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Jour1: Cap vers I'ille coralienne de Zlarin

Lepremierjour de yag Sibenik surunry
avec D Srima, un petit villagy
de P plag "al
I'un des joyaux de | archipel de Sibenik
Ziarinest “Iile d ", car ses habi travaillent et
depuis des siécles. Cestdonc tout
roatie. SurlTie,

de coraux Une

séance shopping s'impose !

Laprés-midi. place & I'aventure avec une randonnée suivie d'une

séance d'escalade Zlarin

rarchipel
L por surla fiore et
Entre ces deux temps forts, il est dal
' 'Aldura Aumenu - de:
grillés, de I'huile d des
fromages de brebss.
Jour3: é ée ala visite de S|

al Désoh,

A . Qui suit Ce s
vélo, longy et t ue sur

entier.

au patrimoine mondial de I'UNESCO

Nicolas, inscrite

Retour P Bronzin,
L'endroit est réputé pour sa cuisine
Dans 'aprés-midi o Sibenik Labalade passe par
I etpark
) . chef-d’ 4I'UNESCO C'est
v roatie. On ps Ppouradmirer la fagade de
2 & [ L se
conclure par unverre au Buta ou & FAzimut
Ceuxquile peuventinclure
3 D: an
Pl et de

majestueux oiseaux de proie

Jour 2 : Entre Drnis et le canyon de la Cikola

L nature
De mas
aussipour
L
dominelavallée C'est|'un des plus besux endroits autour de Sibenik Les cureuxpeuvent en
profiter pour avant

Cikola C: tout avec ses fal b
et larviere pour tester laty: ?
Ensuite.onserend AD: o

Cest npeut godter

locales, des fromages.
région

retour

plonger dans histoire. O
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